COMMUNITY-POWERED LOCAL FOOD
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2023 ANNUAL IMPACT REPORT
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SOLD OVER 1500
BUNCHES OF
LOCALLY-GROWN
CARROTS

33% INCREASE
IN WEEKLY STORE
OPENING HOURS
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OVER 2500
HEADS OF GARLIC
SOLD FROM 3
LOCAL FARMS
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MEAT FROM 4
LOCAL FARMS
AVAILABLE
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SOLD OVER 1500
BAGS OF LOCAL
LEAFY GREENS &
SPROUTS
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OFFERED OVER

110 DIFFERENT
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OVER 10,800
PLASTIC BAGS
PREVENTED

LOCALLY-GROWN
PRODUCE
AVAILABLE 12
MONTHS A YEAR

840 CUSTOMERS
A'MONTH.
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SOLD 2231
DOZEN LOCAL
EGGS FROM 4
LOCAL FARMS
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